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WHEN IT COMES TO INCREASING DEMAND FOR WISCONSIN DAIRY PRODUCTS,

YOUR CHECKOFF DOLLARS CHECK ALL THE BOXES.

Your checkoff dollars help drive demand in multiple ways. With your help, Dairy Farmers of
Wisconsin is able to create partnerships with popular restaurants and large food organizations.
This helps increase both consumption and demand of Wisconsin dairy products, not to mention

greatly increase sales as well. Checkoff dollars also help educate the youth in various school
programs, teaching them the importance of dairy in their diet
and how to live a healthy lifestyle.

The programs funded by checkoff dollars are responsible for the creation of better dairy
products across the board and help towards the bright future of America’s Dairyland.
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RESTAURANT

Dairy Farmers of Wisconsin partner with dozens of major
restaurant chains like Cousins Subs®, McDonalds®, Pizza
Hut, and Domino’s to help drive consumption of Wisconsin

dairy products. These partnerships have exceeded billions of
dollars in Wisconsin Cheese sales, and not to mention,
further increased the demand as well.



RESTAURANT

WORKING CLOSELY WITH RESTAURANTS TO REACH RECORD SALES.
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WISCONSIN CHEESE
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RESEARCH & EDUCATION

Dairy Farmers of Wisconsin’s educational programs help kids to
build sound, lifelong eating habits and teach them how to stay
strong and healthy with dairy through programs like Fuel Up to Play
60. And their other programs, like the Center for Dairy Research,
ensures Wisconsin Cheese maintains its unparalleled quality and
remains the best cheese in the world.



RESEARCH & EDUCATION

MAKING THE BEST EVEN BETTER.
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PUBLIC RELATIONS
& MARKETING

Dairy Farmers of Wisconsin drive millions of dollars in PR awareness
for Wisconsin dairy products through magazines and publications
like The New York Times, Food and Wine, Martha Stewart Living and
more. Plus we engage with over 750,000 followers and work with
bloggers, influencers, and chefs to help start positive conversations
regarding Wisconsin dairy products on social media.
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PUBLIC RELATIONS & MARKETING

SPREADING THE WORD AND INCREASING SALES.
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IN-STORE

Dairy Farmers of Wisconsin partner with food companies to use
Wisconsin Cheese and identify it on their packaging including
Nestlé, Riverside Foods, and FarmRich®. Over 200 cheese
brands now feature the Wisconsin Cheese logo, and in-store
promotions have increased 26 percent over the past year.
And with more exposure, sales and demand grew as well.



IN-STORE

MORE EXPOSURE IN MORE PLACES.
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T0 CHECK OUT THE FULL DETAILS ON YOUR
CHECKOFF DOLLARS AND HOW THEY WORK, VISIT

WISCONSINDAIRY.ORG

Sign up for the Power of Promotion digital newsletter at to learn more about Wisconsin Dairy Checkoff Dollars



