CHAMPIONS OF DAIRY



HAMPIONS OF WISCONSIN

(C.0.W.)



If you have any questions or need assistance, please reach out directly

to Tina

(608) 577-6842

Learn more about how your
checkoff dollars work:

AN—== Follow DFW on Facebook:

fill, =—sTRONG

facebook.com/DairyFarmersofWisconsin

Follow America’s Dairyland:
facebook.com/AmericasDairyland

Follow Wisconsin Cheese:
facebook.com/WisconsinCheese

Sign up for DFW’s Monthly E-Newsletter:
wisconsindairy.org/Checkoff-at-Work/Farmer-Newsletter



Goals for Fall 2023 Virtual Training...

Merge of content areas, streamlining programs and deadlines.
WHAT information should be included on all funding forms
WHERE to find resources

WHEN all forms are due




Telling Our Wisconsin Dalry Story




Building Trust in Wisconsin Dalry




CDPGs, 4-H/FFA, Alice in Dairyland, WIAA




Dairy Farmers of Wisconsin works with Champions of Dairy to build
consumer trust in Wisconsin dairy products and in dairy farmers and
dairy farming methods by extending DFW programs and implementing
national checkoff programs on the local level.



Champions of Wisconsin

Goal:

Extend national and in-state Consumer Trust
key messages by leveraging local level dairy
promotion organizations and volunteers
through funding, support materials and
training.

1.
2.
3.

Alice in Dairyland Partnership
Drive demand for Wisconsin Dairy

Promotion Communications &
Training Programs

Campaign Assets-materials and kits

Champions of Dairy Youth and School
Promotion Partnerships



GRANT PROGRAM

Providing e Aligns DFW and National
flnanc;atl dairy key messaging with
ST local level dairy promotion

independent _
dairy promotion champions through

groups financial grant funding

Supportis
allocated to 63
county dairy

JCWELEIRES . |1 2023, DFW funded

groups and
Wisconsin State 63 county groups

Fair Dairy
Promotion
Board




* By partnering with the DATCP Alice in Dairyland
program, we can extend DFW campaigns and

Al | Ce | n Da | ryl a n d messages to grow relevance of dairy and dairy

farming with youth and Wisconsin audiences

* We leverage the Alice program to engage with
Wisconsin media, farmers, and consumers



* Supporting youth organizations allows DFW to provide consistent key

D a I ry YO Ut h messaging to dairy promotion efforts while building dairy farmer recognition
of check-off value and programs.
P * Wisconsin 4-H dairy programs
rog ra m S * Wisconsin FFA
 WIAA
e Wisconsin Association of Agriculture Educators



KEY DAIRY MOMENT ASSETS

Develop key messages and asset kits that support
and align Champions of Wisconsin to key
moment DFW campaigns and ensure consumers
are experiencing consistent dairy messages
across multiple channels.

Key moments include:

June Dairy Month

Earth Day/Sustainability
National Farmer Day/Stories
National Cheese Curd Day
National Ice Cream Month
Chocolate Milk (WIAA)
Wisconsin Butter Campaign
Dairy Farm Tours

13



June Dairy Month
"On the Farm"




Print Ads Social Media/Digital Ads




QR Codes:
- Qur Stories
- Recipes




Product Promotion Digital Toolkits







DFW won an award from GDUSA for in-house graphic design

creative for the June Dairv Month cambpaien!



HOW DOES DFW WORK WITH
CHAMPIONS OF WISCONSIN
(C.0.W) PROMOTION?



Dairy is good for my Body, my Community and my Planet.
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Good for my Body JM‘;

Immunity
Energy
Real Enjoyment

Recipes

Options for Everyone




df C ity 47
Good for my Community %

Economic Impact

Dairy Heritage

Family Owned

Youth and School Programs



Good for my Planet @

Sustainability
Greenhouse Gas
Animal Care

Carbon Footprint

Environmental Stewardship



Champions of Wisconsin — FY24
(Growth)

* |ncrease communication via e-newsletter
and C.O.W. Facebook group

* Increase DFW branding on support materials
and at events (tag Dairy Farmers of
Wisconsin on social)

* Provide Social Media Assets to groups

* Increase engagement of funded dairy
promotion programs with DFW

* Funding



Champions of Wisconsin — FY24 Changes

* Fundup to $4,750 per application, require year end reporting, but also layerin proof points: advertisements,
photos, social media posts, etc. (Tag Dairy Farmers of Wisconsin)

 Fall trainings will be virtual (recorded) highlighting changes and expectations, sharing ideas, answering questions,
and opportunities for getting the most from DFW-funded promotion year. Deadline for 2023 Funding reports:

January 31, 2024.
* Focus Campaigns
* National Dairy Month-Selection of On the Farm or Community kits, social toolkit, and key messages.
* National Ice Cream Month-kit, key messages, and social media posts.
* Buy Local (Butter, dairy products)



Important reminders:

1. Champion of Dairy local CDPGs are required to have four officers,
none of which can be family members.

2. Groups will be required to provide data around the number of
people reached with promotions and images to validate funds used
(when submitting their grant reports for 2023).

3. 2022 was the last year for the Wisconsin Dairy Excellence Awards.

4. Deadlines will not be extended for any groups, with no exceptions.

5. Asof June 2023, all materials from DFW are kits or downloadable.
This may affect your budget planning. Outside of campaign-specific
kits (June Dairy Month, National Ice Cream Month, Buy Local), DFW
will not print, store, or mail general-use materials or handouts.
Groups will be expected to print locally and source their own small
giveaways.




2023-2024 Dairy Promotion Timeline

December 4, 2023 Virtual COD training and webinar/Grant reporting
January 8, 2024 2024 Grant Applications available
January 31, 2024 2023 Funding Reports DUE

March 28, 2024 2024 Grant Applications DUE



Reports and
applications are
Important!

* Annual COD Funding
Reports must be filed
for verification of use
of funds

Reports kept on file for
Annual Audit and
DATCP

Metrics from reports
are shared with IRS to
maintain DFW
non-profit status




DFW CANNOT be used to:

e Influence state or federal legislation or rulemaking — ATCP 140.47(e) &
Chapter 96.16

e Directly impact milk pricing or supply — Chapter 96.18
e Make or deliver products — ATCP140.47(5)

e Make any gift or gratuitous payment for which the recipient gives no bona
fide consideration. - ATCP140.47(6)

Key Take Away — If your Champion of Dairy group is sponsoring an event and/or
product with dairy promotion funding dollars, promotion and/or education needs
to be tied to it.



Champions of Dairy Legal Takeaways...

Champions of Dairy must have up-to-date W-9 on file with DFW

Champions of Dairy groups are separate legal organizations.

DFW does not carry insurance for Champions of Dairy groups.




Thank You!



If you have any questions or need assistance, please reach out directly
to Tina Peterson-Tpeterson@wisconsindairy.org (608) 577-6842
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